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7 Green Marketing

Contents

Green consumption
 Segmenting green consumers
Green intentions vs. green purchases

Corporate initiatives
‘Push’ vs. ‘pull’ marketing
The green marketing mix

Learning objectives

After reading this chapter, you will be able to:

Isolate green consumers’ varying motivations

Identify obstacles to green purchasing

Apply classical marketing mix analysis to green business lines
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The Busy Manager’s Guide to Marketing

-
-

-

et al -

green marketing

-

greenwash

Chapter 7 online case study
-

The Guardian

Introduction

Green marketing:
Where companies offer 
products or services that 
are largely defined by their 
environmental benefits.

How mainstream can ?green marketing ever 
hope to become?

Greenwash:
Where companies’ 
advertising overstates 
the extent of the 
environmental activism.
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7

Green consumption

-

altruistic
social marketing

Web Resource 7.1

Segmenting green consumers 

-

How sincere is green ?marketing?

Altruism: Sense of 
greater concern for the 

welfare of others than 
for one’s own immediate 

(material) self-interest.]

 Social marketing:
Commercial efforts by 

companies to affect 
consumers’ behaviour in a 
way that will enhance the 

broader social good.
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